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Item Library Reservation

Item Library
- Responsive and mobile design

- Workshop & facilitation
- Strategy

- Usability testing

- Prototyping

- User journey mapping
- Design QA

- Agile methodology
- Accessibility Acsha Apple @
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Scotiabank

[Strategy] [UX] [UI] [Usertesting]

I'm currently at Scotiabank, collaborating
with the international team and shaping the
future of banking.

I've supported the business team in creating
User Journeys, Service Blueprints, and
conducting user testing of the proposed
designs before development.

I'm a solo designer in a team, collaborating
with PMs and developers from the
beginning of the project to the end.

| prepare designs for development,
including dark theme and accessibility
considerations, and assist with
documentation to ensure the team can
iImplement the designs with ease.

Are you sure you

want to delete your beneficiary?
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The perfect insurance
for you

Credit Card Home

Displaying 3 Insurances

iEstamos aqui para
protegerte!

Si compras frecuentemente por
internet o en tiendas por
departamento, o si retiras dinero
con tus tarjetas de crédito
Scotiabank en cualquier cajero o
sucursal Scotiabank de Republica
Dominicana, este producto es para
ti.

Beneficios:

* Protegemos tus compras
contra dafo accidental o robo
hasta 60 dias luego de
adquirirlas hasta RD$25,000.

+  Ofrecemos respaldo econdmico
para pagar tu tarjeta de crédito
si se realizan compras
fraudulentas por internet hasta
RD$25,000.

* Aseguramos el monto retirado
si eres victima de robo después
de ir a un cajero o sucursal
Scotia en Rep. Dom hasta
RD$25,000.

Apply now

'y

Life insurance for the
vunexpected

Should something happen to you,
imagine the people you care about
having to deal with unexpected like
final expenses like funeral costs.
Solace protects your loved ones
from unexpected final expenses.

Coverage: J$500,000 to
J$1,500,000.

It's easy and coverage is
instant:

* Affordable coverage amounts
from $25,000 to $75,000 JMD

+ Benefits paid within 24 to 48
hours of submission.

* Accidental death coverage at

no additional cost.

Apply now

11

Home and Contents
Insurance

il Scotia = 11:11 AM

Scotia Insurance X

Purchase insurance (Step 2 of 5)

Payment information

Coverage of $25,000 JMD  Edit
$51.52 JMD / Month

Your <frequency> payments will
be automatically withdrawn
from this account on the day of
your choosing.

Pay with

Select an account

Monthly payment day

Select a day

|:] | hereby authorize ScotialLife
Trinidad & Tobago Limited to
deduct my initial premium from
my account selected above
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Scotia Insurance X

Purchase insurance (Step 2 of 5)

Payment information

Coverage of 25,000 JMD
$51.52 JMD / Month

Your <frequency> payments will
be automatically withdrawn from

this account.

Pay with

Scotia Classic (1234) N
Monthly payment day

10th %

D | hereby authorize ScotiaLife
Trinidad & Tobago Limited to
deduct my initial premium from
my account selected above

o YOU MUuSt aCccept the premium deduction
o Co inue
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Manual
coverage

Step 5
Distribute
coverage

ull Scotia = 11:11 AM

Scotia Insurance X

Purchase insurance (Step 4 of 6)

Distribute death benefit

How would you like to distribute
the insurance proceeds?

Choose a distribution

Equal distribution
Each beneficiary will get 50%
of the death benefit.

® Personalized distribution

& Back Continue | —

ull Scotia = 11:11 AM

Scotia Insurance X

Purchase insurance (Step 5 of 7)

Personalized distribution

Distribute the death benefit in
percentages among all your
beneficiaries. The total amount
must add up to 100%. (D

Distribute the percentages:

Daughter
Veronica -
Gabriela

50% +

Son
Tommie
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The perfect insurance
for you

'y

Life insurance for the
unexpected

Should something happen to you,
imagine the people you care about
having to deal with unexpected like
final expenses like funeral costs.
Solace protects your loved ones
from unexpected final expenses.

Coverage: J$500,000 to
J$1,500,000.

It's easy and coverage is

Equal
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Purchase insurance (Step 5 of 7)

9 Personalized distribution

Distribute the death benefit in
percentages among all your
beneficiaries. The total amount
must add up to 100%.

4-. Distribute the percentages:
Qaughter

1 1

$100% ()

11:11 AM

You're all done!

o1ll Scotia =

Your application will be processed
within 7 business days and a response
will be provided to the email
confirmed on this application.

Insurance plan

Coverage of $25,000 JMD

Plan premium

$51.52 JMD / month

Pay with
Scotia Classic (1234) on the
10th of January

Reference number

86866998

Application date
Jun 30, 2023

Beneficiary details
Veronica Harrington

Relation to the applicant

Daughter

Death benefit %
100%

Date of Birth
January 22,2000

Phone number

(876) 332-0000

Email

veronicagabriela@gmail.com

If you have any questions or

NS
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I BDO UsA » Industries Insights About Us

[Strategy] [AI] [UX] [Usertesting]

BDO delivers assurance, tax, and financial . :

. : . Strategic vs. tactical: How
advisory services to clients throughout the do tax leaders' plans
country and around the globe. differ for 20247

Download our 2024 BDO Tax Strategist

Survey to uncover key insights and

| acted as the a UX lead in the project while mentoring strategies.

and managing a Junior UX.
i Shy— 1 s
In charge of the hrs estimations per deliverable, direct < m*@’ﬁh 'p;\m b
" - 5 it
n

communication with the client, and collaborating
closely with visual designers for an easy handoff to the
developers.

Nl
Scroll

https://www.bdo.com/

https://www.bdo.ca/

Created customer journeys, a competitive analysis, 37 wireframes
in 2 months, prototyping, tree test, first click unmoderated
usability testing, and two rounds of moderated usability testing.

Careers Locations Client Center 2 Login / Register CONTA

IBDO USA Services Vv Industries ~ Insights v AboutUs v Q, Ssearch

Industries Consumer Services FEATURED

3 5 Takeaways:
Consumer Services Auto Dealerships 5 ) ¢ Nonprofit Executive

] Compensation

Financial Services Gaming & Leisure Survey C H A L L E N G E:

Government & Public Sector Restaurants

Government Contracting ( Al Adoption in Tech The team redesigned the entire website to modernize

Retail & Consumer Products .
Healthcare & Life Sciences " the look according to BDO's brand and proposed
Manuracturing better navigation and information architecture.
Natural Resources . The 4 Archetypes of .
BRI .. private Equiy BDO wanted to show the interconnectedness
Nonprofit & Education . . . .
cre between the services, thought leadership advice, and

multiple industries.

Private Equity
Professional Services
Real Estate & Construction

Technology

SOLUTION:

We focused on bringing user-centric designs,
The menu helps users discover different topics across multiple industries. The featured articles change

according to the selected section, allowing customers to access relevant thought leadership. personalizing the visitor experience, showcasing
BDO's thought leadership to generate more
conversions, and creating intuitive navigation across
the site that reflects the interconnectedness through

the use of tags.

|BDO UNITED Buyer Personas @ [FElFin
e STATES Website Customer Journey @ sl

We S\simplified the navigation within the website, eliminated duplicate pages, and focused on services
and industries as the main categories. We created an "Insights" section to highlight the thought
leadership among the consultants. Afterwards, we conducted a tree test with real BDO clients.

| created a series of workshops across multiple industries with BDO's
consultants to research the buying journey.

USABILITY TESTING

BDO Canada and BDO USA overlap in information, and we created a
set of usability testing for both clients. This situation allowed the clients
to receive more information about their projects.

1. First Click: The goal of the first click was to assess the findability of
Speciﬂc content and diSCOVGr unforeseen iSSU@S Wlth the new user Tazk 1. You are currently looking for new job opportunities, and you are congidering BDO. Where would..
experience.

a. It was a remote unmoderated first-click testing using the
optimalworkshop.com platform and its recruitment panel.
b. Analyzed over 70 participants' tests and provided

recommendations for the new findings. "Accountant or

advisor? Actually, we're
looking fog.both."

People wha knaw, know BOO.

Overall it was easy. On one of them | was torn o
Mg BDO »

between two options, but otherwise was
straight-forward.

- Respondent 110, Success Rate 60%,Nonprofit & Human Resources. Trendigg Topes

(= 1R ] HIPPOTrS FOLr SH ERTE

? BUCHTET 18
What's Next for WorkT
410 | 90% =
o o The Resillense Agenda
Participants Participant achieve Participants had the : ;
achieved over 60% 100% success same question
success wrong

Managing Yeius Business During a

Crinis

EXPLOAE COAND B3

2. A/B Tree Test: The goal of the A/B Tree Test was to assess the
findability and discoverability of specific nodes within the two

First click: students and experience professionals audience.

proposed Information Architectures and test labels for navigation.

ask 2. Remote work is top of mind for you and your company as you shift to a new “work from anywhe...

a. We performed two unmoderated tree tests (A & B) using
optimalworkshop.com platform and its recruitment panel.
b. Analyzed the two tests with 50 participants each and provided

recommendations for the new findings.
"Accountant or
advisor? Actually, we're

1%
looking for both."

Avg. Success Rate Puaple wha know. know BOG.
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Insights Trending Topics
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The label ‘Insights’ performed better than
the label ‘Trending Topics’.

First click: students and experience professionals audience.

3. Moderated Usability Testing: The usability testing aimed to test the
comprehension of the BDO Strategy, explore similitudes and
differences in specific categories, and assess the findability and
discoverability of certain content within the experience.

a. The test was facilitated remotely by Akendi and using the
UserZoomGo user test platform.

b. Created the testing plan, oversaw the prototype, and made
recommendations of the findings provided by Akendi.
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RESY

ﬁ Chili’s Bistro Daisy Ko a

Home Reservations Sub Nav Montly Guestbook Sub Nav Sub Nav .
[ UX ] [ Ul ] [ Strategy ] [ Prototyping ]
Reservations Expand All Reservations

Bz B Sat. Feb 14,2020 All service types More filters

Resy OS is an international restaurant platform 150 850 A
that covers every restaurant's needs: booking - ‘

shifts, events with all their variety of necessities
In the restaurant business. Would it b possile o have a ih seat o hr as vel?Tis i

Booker John Smith a note from customer booking & we call it special request. This
email@email.com is a long-long note of 200 characters from customer booking.
+1 347 513 9000 Thank you

GUESTS TAGS & NOTES TIME ¢ SHIFTS & EVENTS

Name Last Name @D R LS ¢ 6:00 PM for 2 people Shabbat Chanukah

Confirmed Chanukah Dinner A23

Show Details Vv

Long name ¥ 1 x N 6:00 PM for 2 people Lunch
Featherstonehaugh Confirmed Patio A23
. I I l i@ i It's my friends bday- bringing cake.
htt ps.//resy.co email@email.com y Trier y- bringing
+1 347 513 9000

Show Details vV

Name Last Name - 6:00 PM for 2 people Lunch
Aeshaapple@email.com Shaw Ditalls ¥ Confirmed Chef’s experience CO1
+1347 513 9000 SHOMLERls

Aesha Apple 6:00 PM for 2 people Lunch

°
I I OW M I g h t We : Aeshaapple@email.com Confirmed Chef’s experience CO1
° +1347 513 9000

HMW help restaurants manage their items?
HMW help restaurants prepare for the day?

The reservation dashboard supports restaurant managers in
planning the day, understanding bookings, identifying VIP
customers, and managing allergies and special events. The
dashboard's readability is crucial for understanding the
needs of each booking.

We use tags and icons to highlight the most important
information. | reviewed current data and designed based on
Worst-case scenarios.

=
@

Reservation

~

il Chili’s Bistro Daisy Ko ? v llll h Sat. Feb 14, 2020

Home Reservations Sub Nav Montly Guestbook Sub Nav Sub Nav L)

Reservations Expand All Reservations

Sat. Feb 14, 2020 All service types More filters

Reservation

RESERVATIONS 500
COVERS 1,500
VIP GUESTS 40

Sat. Feb 14, 2020

150 950 40

RESERVATIONS COVERS VIP GUESTS

Aesha Apple # eee

A Resy Global Access
3 Guests at 6:00 PM
Confirmed Hide Details

& x R

GUESTS TAGS & NOTES TIME ¢ SHIFTS & EVENTS

Long Name Last Name PO LS 4 6:00 PM for 2 people Shabbat Chanukah

A Resy Confirmed Chanukah Dinner B12
Would it be possible to have a high seat for her as well? This is

Booker John Smith a note from customer booking & we call it special request. This

email@email.com is a long-long note of 200 characters from customer booking.

+1 347 513 9000 Thank you

Guests
email@email.com
+1 347 513 9000

Name Last Name
3 Guests at 6:00 PM

Confirmed

Hide Vv
VISIT

Tags & Notes

& Birthday {1 Shellfish &

Visit

One person is allergic to all molluscs, (such as mussels and oysters).

Name Last Name @3
3 Guests at 6:00 PM
Confirmed

i Birthday 1 Shellfish a

GUEST

No Onions 1 Gluten * Celebrity * AMEX Concierge General & Per Scott &
Partner is Scott Reinhardt (LP GM) ...
up that one evening. Would it be
possible to have a high seat for her as
well? This is a long long note of 200
characters from customer booking
section.Thank you!

This is a bio note: Food writer at NY +1 ltem
Some note about hospitality.
likes sweet restling.

Always request a seat besides a window.

Aesha Apple [ vie ]
3 Gu t 6:00 PM
Confirmed

¥ * R 1

12/03 Sent hummus

01/05 Sent beets. : i 2 3
Hide more tags, notes, invitees

INVITED GUESTS

Guest
Y1 Vegetarian a R Per Chef Dan @&

AnnaZhang @@  Charles Zhao Will Zhang No Onions 1 Vegetarian

Aesha Apple @ : p
Long name ¢ i x RN 6:00 PM for 2 people Lunch PP % Celebrity Y AMEX Concierge

Featherstonehaugh Confirmed Patio A23
email@email.com It's my friends bday- bringing cake.
*1347 513 9000 Show Details v

General & Per Scott &

likes sweet restling.

Always request a seat besides a
window.

12/03 Sent hummus

01/05 Sent beets

Name Last Name 6:00 PM for 2 people Lunch
Aeshaapple@email.com _ Confirmed Chef’s experience CO1

Invited Guests

{1 Shellfish & 1 Vegetarian @

A General &

Table Responsive pnna Zhang. €D

Charles Zhao
Will Zhang

Shifts & Events
Shabbat Chanukah
Chanukah Dinner A23

1024 and above

Aesha Apple

APPLIED TO TOTAL STOCK DAILY LIMIT DATE CREATED Tt

Amanda IPA 1,000

Item Library

All items

Moble Rows | Mobile

320 to 768

Tables Rows Stack on Mobile

Item Name Item Name

F

Left Content Variable Width Item Name

Hide Details

shif
A Long ltem Nam...

Iltem Name

Apply to

Width 768 screen

Item Name

Reservation

Sat. Feb 14, 2020

RESERVATIONS 500
COVERS 1,500
VIP GUESTS 40

Aesha Apple P oo

A Resy Global Access
3 Guests at 6:00 PM
Confirmed Hide Details

& A+ N i

Guests
email@email.com
+1 347 513 9000

RESY DS Tags & Notes

Visit

d Birthday 1 Shellfish a

Partner is Scott Reinhardt (LP GM) ...
up that one evening. Would it be
possible to have a high seat for her as
well? This is a long long note of 200
characters from customer booking
section.Thank you!

Show Details v

Shifts & Events
Shabbat Chanukah
Chanukah Dinner A23

Aesha Apple
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@ huesca.teresa@gmail.com
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